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Chapter 2. The Marketing-mix
Chapter 3. Main Strategies — Product, Price, Place and Promotion

Chapter 4. Market Study and Understanding the Different Players (PESTEL; 5
Forces Model; SWOT).

Chapter 5. Consumer Behavior (One Model, The Different players/roles; the
Buying Process

Chapter 6. Market Segmentation (Target vs Audience)
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Chapter 9. Marketing Research — Main items related.
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