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Assessment:  

 1. CONTINUOS EVALUATION 

A student is approved on the course if: 

 1) Has attended at least 75% of all classes of the summer semester; 

 2) The final grade is based on the formula: 

ACTIVITIES * 20% + CASE STUDY * 25% + PROJECT * 55% 

If the grade is under 10 (in 20) the student will have to do a Final Evaluation 

 

 2. FINAL Evaluation 

An exam during the period of exams of ISCAP. 
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